


INTRO

Oscar Ouyang doesn't approach design like most people. Where 
others work with what already exists, he's more interested in building 
things from scratch— starting with the material itself. The  Central 
Saint Martins Fashion BA and MA graduate founded the brand with 
Yibo Chen, who also graduated from Royal College of Arts MA 
Fashion Womenswear. The brand is stocked in Dover Street Market 
globally and major APEC market since the debut collection. 

The brand focuses on gender-neutral fashion and knitwear, with a 
particular emphasis on sustainable knitwear and textile practices. 
Drawing inspiration from military wear, nature, and edgy street style, 
Oscar Ouyang's unique aesthetic introduces a fresh perspective to 
traditional craftsmanship in his products.

Oscar Ouyang is now part of the NEWGEN cohort, which where 
he will be having his debut show during London Fashion Week in 
September.
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Oscar Ouyang is Doing
Everything London Designers

Don’t
… and that’s exactly what’s making his medieval fantasy-meets-Studio Ghibli-

inspired knitwear all the more successful.
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I met Oscar Ouyang on a night out during Shanghai Fashion Week last year,

right after ShuShu/Tong’s headliner show. The city rippled with post-show

euphoria, cocktails flowing, and amidst the swirl of designers, buyers, and

editors, Ouyang stood out—not just for his distinct, layered knits (in the middle

of a scorching night, mind you), but for the quiet confidence of someone

carving out a new path. His aesthetic—a fusion of historic mythology, anime-

inspired silhouettes, and intricate knitwear techniques—is unlike anything else

on the scene. “Hi! I know you from Instagram,” he declared. “Same!” I shot

back. Fashion networking at its finest.

Unlike many of his Central Saint Martins contemporaries, who often debut with

splashy runway shows immediately after graduation, Ouyang took a more

pragmatic approach to his career. Before ever stepping onto a fashion week

schedule, he secured his first order from Dover Street Market London—a feat

that signaled a sharp business acumen beyond his years. Over drinks, and a

failed attempt at pizza that ended with a near-stranger passing out by the bar,

we had a little kiki. Months later, in his east London studio, we sat down to talk

about his journey, his latest Fall 2025 collection, and what’s next. 

Ouyang’s story starts in Guangdong, China, though his family moved to Beijing

when he was three. “I basically grew up in Beijing,” he tells me, reminiscing

about childhood days flipping through his mother’s fashion magazines. “She

always brought home Vogue China and Harper’s Bazaar China,” he says. “I

remember this one Max Mara coat she had—navy cashmere. I just wanted to

sketch it.” 

By age 12, he was already filling colouring books with fashion concepts,

unknowingly sketching the blueprint for his future. At 17, he landed an

internship at Harper’s Bazaar China, assisting the editor-in-chief Tian Wei. “I

thought about going into magazines,” he admits. “But then I realised I wanted

to make clothes, not just talk about them.” 

Moving to London in 2016 to study at CSM was a turning point. He started in

the foundation course, where he explored different materials before discovering

knitwear. “At CSM, you’re literally creating something from scratch—from a

single thread,” he says. “The control over texture, weight, and structure was

what hooked me.” 

His BA years were marked by COVID disruptions—his graduating class

famously presented their work outside a Waitrose supermarket. (I was there… it

was fab, but we all knew the students deserved better.) But it was the MA

program that truly tested him. “Fabio [Piras] and Niko [Efstathiou] were brutal,”

he laughs. “I almost quit in the first term. Niko straight-up told me, ‘I don’t

understand why you’re here.’ It was tough, but it forced me to refine my

vision.” 

Instead of launching his brand with an extravagant runway debut after earning

his MA in 2023, Ouyang focused on what mattered: getting his clothes into the

right hands. “I didn’t do the usual London path,” he says. “I focused on selling

first.” His graduate collection caught the attention of Dover Street Market’s

buyers before he had even fully considered starting a brand. “I kept getting

emails from buyers asking for lookbooks and line sheets. I figured, why not give

it a shot?” he adds. 

His first official collection, Fall 2024, debuted in Paris through intimate

showroom appointments—a strategy that quickly paid off. “Buyers just started

showing up,” he recalls. “That’s when I knew—I had to commit to this.” Now

stocked at DSM in London and Paris, H. Lorenzo in Los Angeles, and Labelhood

in Shanghai, Ouyang is making moves. A runway debut is likely on the horizon,

but he’s in no rush. “It has to feel right,” he says. “We shouldn’t feel obligated

to the show circuit unless it’s absolutely essential for the business.” 

Ouyang’s work weaves history with fantasy, drawing from medieval art and

anime to craft a distinct visual language. “I explored 15th-century Italian scripts

in the Met’s archives and reinterpreted them as intricate fair isle knit patterns,”

he explains. “But the silhouettes remain sharp and modern—I don’t want it to

feel too ‘gamey.’” 

His Fall 2025 collection builds on this vision. “I started using more black, which

I never really did before,” he notes. “It’s more tonal, autumnal—but still heavily

textured.” Knits remain central, featuring intricate gradient colour blending and

plush alpaca fur textiles. These come in the form of sweet cardigans adorned

with his signature sheep motif, ultra-soft alpine-esque mini shorts, and a

gargantuan quilted jacket that deconstructs tartan into abstract, padded panels.

There’s also an ultra-chic ivory wool coat trimmed with alpaca fur at the collar

and pockets that had me borderline feral. (Add to cart, immediately.) “It’s a mix

of medieval and Studio Ghibli—Princess Mononoke, Nausicaä of the Valley of

the Wind—but refined for real-world wear,” he adds.

Accessories play a crucial role, adding an almost RPG-like character-building

element. “There are detachable mohair collars, hats with knitted mohawks, and

even tiny swords embroidered onto shirts,” he says. “I want every piece to have

a little twist. Even a plain tank top isn’t just a tank top—it has something

unexpected.” 

Despite his conceptual inspirations, Ouyang is deeply strategic about fashion’s

business side. “At CSM, you can get caught up in extreme creativity,” he

admits. “But you also need to sell clothes. Buyers are the ones funding me right

now.” 

This entrepreneurial mindset sets him apart from peers who struggle with the

transition from conceptual runway moments to sustainable brands. “I see

designers blow up after one hyped show, but they don’t always know how to

handle buyers’ demands. And if they don’t get financial backing, they disappear

just as fast.” 

Ouyang, however, is playing the long game. “London keeps you humble,” he

says. “You’re surrounded by insanely talented people, so you have to find your

own way to stand out.” His studio block is no exception—he works alongside

some of the city’s most exciting designers, including Steven Stokey-Daley of SS

Daley, Chet Lo, and Johanna Parv, to name a few. 

So, will he take the next step onto the official fashion calendar? “I’d love to,” he

says cautiously. “But I want to do it right.” Whether that means a full runway

show or another showroom presentation, Ouyang is taking his time to ensure

sustainability—both creatively and commercially. Either way, his world is only

just beginning to take shape.
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Luxury Vintage is Totally Over
Instead, true vintage collectors are embracing the weird, unique and unlabelled

pieces from decades past.
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“During Covid, I was selling on Depop to make ends meet,” musician Jennifer

Walton tells me over the phone, “and I was into the kind of classic archive

stuff.” Recently, though, Walton started to feel like the archive fashion game no

longer represented the community spirit it engendered just a few years ago. “It

started to feel kind of bleak to me,” she explains. Earlier that week we’d met

and got talking about how Walton had recently sold off her 90s Prada and Miu

Miu pieces and was now instead dedicating her shopping budget to finding

pieces of vintage US Army uniform – in other words, “true” vintage.

Over the past few years, interest in ‘archive’ fashion has risen exponentially.

According to a report released by the clothing consignment company

ThreadUp, the global resale market is currently worth $230 billion and is

expected to continue growing. You can feel second-hand mania in real life, too.

Not a week goes by without another archive fashion store being advertised to

me on Instagram, and if you take a stroll through Shoreditch and Hoxton you’ll

stumble across a fresh crop of bricks and mortar shops – both pop-ups and

permanent stores – dedicated to flogging second-hand designer clothes.

For those who are new to the game, the term ‘archive fashion’ refers not to an

actual archive where clothing is preserved, but a style of wearing, buying and

reselling niche, often avant-garde, designer clothing from the 1980s onwards.

Depop, with its platform offering a shopping experience like you’re taking a

scroll through Instagram, changed the buying and selling game. Perusing

shopping platforms like Vinted and the RealReal has become the favourite

mindless pastime for fashion fans. Meanwhile, curated online stores have

reimagined how we find and purchase second-hand clothes: places like The

Grotesque Archive, who sell often obscure turn-of-the-millennium European and

Japanese brands to It girls and e-girls, or IG-turned-webstore Constant Practice,

which offers 1980s classics from labels such as Issey Miyake, Marithé et

François Girbaud and Katharine Hamnett.

By 2022, what was once a niche interest for a certain sect of fashion heads had

become pretty mainstream. Two years on, it feels like a malaise has set in.

Trendy designers and seasons come and go in the flash of a TikTok and inflated

prices are rife – on occasion, ‘archive’ pieces are even resold for far more than

their original price. Even when I wrote about the new crop of expertly-curated,

beautifully-presented archival stores for i-D in 2021, Josh Cook, who runs the

bricks and mortar vintage shop Twos, was already starting to feel like the

reselling game had “gone in a really cynical, banal direction – like ‘who’s going

to find the next big thing.’” The next big thing, however, isn’t a specific

designer, or an era, or a mood, but a whole new category of second-hand

clothing: true vintage. 

True vintage is the term that sellers use for clothing that is at least 50 years old

– so, clothing that was made before or during the 1970s. In particular, vintage

menswear has become a hot commodity. Cult fashion stores such as Zen

Source Clothing in Tokyo now offer “distressed vintage” alongside designer

garments old and new, and Constant Practice can often be found selling pieces

of vintage military gear that align with the aesthetic of the garments they sell.

Second-hand designer pieces might still reign supreme, but it seems the tides

are changing.

“You can't collect true vintage
without an HTML forum, or
befriending a buyer and asking them
questions”
JENNIFER WALTON

Walton certainly thinks this kind of clothing is worth spending your hard earned

cash on. Soon after selling all her old designer pieces in one go, she found a

new clothing community – mid-century US Army uniform nerds. For the geeks

who were into archive fashion for the fun of finding rare runway pieces, true

vintage is like truffle hunting for garms on steroids. “It's so ‘old internet,’” says

Walton, “you can't collect these things or find pieces you want without an

HTML forum or befriending a buyer and asking them questions.”

I’m standing in the main hall of the Mildmay Club, a working men’s club in East

London, where the who’s who of the UK vintage menswear scene have

gathered to flog their wares at the fourth edition of the biannual Mr. Vintage

Fayre. Two floors of prospective buyers of all genders, decked out in ventile

smocks, aged leather, old Levi’s and a fair bit of Stone Island, are buzzing

around rails and stalls full of garments dating from the 19th century to the

1990s. “These things have stories, you know,” Ned Prevezer, a well dressed 25-

year-old Londoner and vintage menswear enthusiast tells me. “Even if you don't

know what the stories are, you can feel it.”

Rag Parade, a Sheffield-based shop run by the charming and buoyant salesman

Jojo Elgarice, has a gaggle of youths rifling through their rails of sportswear,

military gear and second-hand designer clobber. Blighty Militaria, a one stop

shop for both the fashionable looking for that statement piece, as well as World

War Two cosplayers, is a sea of umber, khaki and olive green. Upstairs, £800

sun-faded hoodies are on display at Sanforized’s stall. This sort of vintage isn’t

exactly cheap, but judging by the well turned out crowd who braved the cold to

visit on this particular Sunday morning, it’s popular.

“It’s cool to be wearing a piece of history,” says 24-year-old Joe Bourdier.

Buying and wearing vintage designer clothing also connects you to a historical

moment – perhaps an iconic collection or moment in fashion history – but

vintage clothing goes one step further. It feels more like you’re connecting to an

actual person from the past. I catch Surinder Duhra as he’s squeezing past me

between stalls at the menswear fair clutching two olive bomber jackets, a

couple of new additions to his 100-piece strong collection of militaria. “It's like

reaching back in time,” he says, “like I'm travelling somewhere.” He’s just

purchased a jacket from 1965 whose original owner flew sixty missions in the

US Air Force during the Vietnam War. I ask him if he finds that sinister. “There is

a darkness to it, but there is also a beauty.”

Vintage collecting isn’t exactly a new phenomenon. Since the 60s, second-hand

clothing – particularly military surplus – has been the go-to for young people

who want to push against the system. Army surplus, ripped jeans and worn out

tees were once the uniform of countercultural rebels who definitely didn’t have

enough cash to spend £800 on a sun faded jersey, but that doesn’t matter to

those buying it now. This sort of vintage hunting is different, it’s all genders of

Gen Z getting into the weirder, rarer side of clothes collecting and remixing their

finds into a Fruits-esque bricolage of eras, with the stand out pieces almost

always being, well, pretty old. In a nutshell, it’s becoming fashion.

“When I see an old military surplus garment I'm like, ‘cool,’” says Avery

Trufelman, a journalist and podcaster who’s working on a new series looking at

the enduring appeal of militaria. “It's a perfect mixture of function and design.”

The fact that we’re still wearing clothing from the 50s and 60s and it looks cool

in a contemporary context is something she puts down to the amount of army

surplus garments that hit the consumer market after the Second World War. For

decades, it was the cheapest, easiest and most attractive option for style-

conscious people with little access to funds. “It‘s sort of like ideal clothing,” she

adds, “and it’s what so much mass produced menswear is based on.”

Derek Guy, a menswear critic known for his encyclopaedic knowledge of

tailoring and scathing takedowns of badly-dressed politicians, agrees. “Many

designers are usually just kind of riffing off of old vintage designs,” he says, “so

getting the original vintage design is cooler: it says that I know about this and I

was able to hunt it down.” It’s this nerdiness and reverence of ‘authenticity’

that initially attracted Walton to the community, and is touted by almost

everyone I speak to about their love for really old clothes. There is a consensus

that even though so many vintage garments are copied by contemporary

designers, the aura of something that’s been worn time and again can never,

really, be replicated. “Rather than the high fashion stuff, I’d rather go right to

the source of it and get the stuff that's inspiring it,” Bourdier says. 

The true vintage trend isn’t simply confined to the shores of Britain, but is

rather a transatlantic affair. Just a week after Mr. Vintage Fayre opened its

doors another vintage market called Distressed Fest debuted in Los Angeles,

the first clothing fair that focuses specifically on distressed vintage – the wear

and tear you find on an old piece of clothing. (Think: the non-mass produced

version of Balenciaga’s ‘Destroyed’ line).

Like moths to a flame, buyers and sellers of vintage Americana flocked to the

hangar-like movie studio building in South Central LA to see some of the best

the country has to offer. “There are so many unique pieces and so many stories

to tell,” says 20-year-old Isaiah Kolar, a UC Santa Cruz student who sold at the

fair of his love of true vintage. Kolar also sold at the Rose Bowl Flea Market the

following day, another legendary spot to cop vintage finds.

For many at Distressed Fest, who lined up outside waiting to get in wearing

their hole-strewn T-shirts and patched up Levi’s, the appeal of vintage clothing

is clearly in its imperfections: all worn-down cuffs, sun-faded jersey and hand-

darned knitwear. Francesca, 28, likens distressed clothing to “wearable art”.

Connor Gressit, also 28 and one of the founders of Distressed Fest, agrees: “We

love objects and art that tells a story, so why not apply that same logic to

clothing?” The event sprawled over three large rooms, two for selling and one

for displaying pieces so distressed they were held up as prime examples of

wearable art. Although, in some cases, perhaps too worn to actually wear.

Credits
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As the newest name on the BFC’s Newgen schedule, Oscar Ouyang unveils his

Autumn/Winter 2025 campaign exclusively with AnOther: a world of mossy knits,

coded symbols and softness with intent
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Oscar Ouyang Autumn/Winter 2025

Who is it? Oscar Ouyang’s work is quietly maximal – rich with detail, layered symbolism

and always, somehow, grounded. Fair-isle jumpers are woven with motifs borrowed from

15th-century Italian manuscripts. Botanical appliqué recalls the swelling, humid flora of

Southeast Asia. Some pieces seem to sprout or grow across the shoulders like moss on

stone. Others have a cinematic stillness, which owes more to Studio Ghibli than to fashion

history. “I create imaginary worlds,” he says.

Since graduating from Central Saint Martins (Ouyang completed a BA in fashion design

with knitwear in 2020, followed by an MA in fashion with a knitwear specialisation in

2023), he has built a practice rooted in material storytelling. Ouyang constructs garments

from the thread up, using discontinued knitting machines, letting texture guide form. The

process is slow, sometimes stubborn, but that’s part of the point. It’s a way of resisting

ease and repetition in a fashion landscape where menswear, in particular, “can be so

derivative”. Knitwear, on the other hand, he says, still has room for surprise.

That approach was formally recognised earlier this year when Ouyang was awarded a

place on the British Fashion Council’s Newgen programme – a mentorship and funding

scheme for emerging designers, and a platform at London Fashion Week. But with

stockists across Asia, Europe and the US, Ouyang has also shown a clear instinct for how

to translate creative vision into commercial reach, without compromising the integrity of his

work.

Ouyang grew up in Beijing’s Haidian district, a neighbourhood known for its academic

intensity, where creativity was encouraged as long as it stayed within boundaries. His

childhood was filled with structured lessons: piano, violin, art. But “if you said you wanted

to be an artist, they’d say, ‘No, no – that’s just a hobby,” he says. Still, he drew. While

other boys played football, Ouyang stayed indoors sketching clothes onto paper dolls, not

just dressing them but imagining the lives they might lead. “I was plotting my escape since

I was a kid,” he says. The escape, when it came, wasn’t abrupt. By the time his parents

began pulling back their support – less art classes, no more supplies – his direction was

already set.

At Central Saint Martins, he found a different kind of creative pressure. “They throw

everyone together like a cocktail, and see what comes out,” he says. That intensity pushed

him to find a point of difference, and in doing so, to identify what was already his. “It

wasn’t about being super chic. That wasn’t my strong suit then. But storytelling through

texture? That was mine.”

Why do I want it? That narrative instinct has matured for Ouyang’s Autumn/Winter 2025

collection, which feels like a considered expansion of the world he introduced during his

MA. “It’s a continuation, inspired by Studio Ghibli,” he says. “But translated into modern

fashion.” The result is not costume or fantasy for its own sake, but clothing with a quiet

charge – pieces that are functional, wearable, and full of meaning if you know where to

look. “A lot of our references come from street photography – people like Chris Killip,

Helmut Newton, Jeff Wall, even newer names like Thomas Rousset or Wolfgang Tillmans,”

Ouyang explains. “We look at real people and how they dress. The storytelling element is

more from animation and games. Zelda, that kind of thing.”

His Fair Isle knits reflect that sensibility, replacing traditional motifs with talismanic

symbols: swords, shells, scabbards. “We had a lot of leftover yarn from an Italian mill that

donated during my MA,” Ouyang says. “So we asked, what can we do with this? That’s

when we started designing the pattern – our version of a print.” That print was shaped in

part by a historical discovery. “We came across [Florio Vavassore] while looking through

the Met’s digital library,” he says. “They scan all these old manuscripts and fashion

exhibitions in high resolution. His work had these pixelated leafy patterns that translated

beautifully into knit. When you’re designing knitwear, you have to work within technical

limits – like a punch card with 24 or 60 stitches per repeat. His visuals just worked

perfectly within that.”

There’s a quiet toughness in these clothes, a sense of armour hidden within softness.

“London can be a dodgy place,” Ouyang says. “Dressing can be a form of self-protection.

Especially as a queer person, you sometimes dress to be invisible. This collection plays

with that.” But not everything is defensive. A white cashmere coat with an alpaca collar is

cut to keep warmth close without bulk. A shearling-edged wool balaclava, sculpted into a

mohawk, feels at once playful and deliberate.�

Military elements stipple the collection, but they’re refracted through a Japanese lens. “In

Asia, we don’t really have that traditional British workwear influence – unless you work in

finance and wear a suit,” Ouyang says. Instead, his nods to utility come shaped by

Japanese designers like Jun Takahashi and Number (N)ine, where structure meets

irregularity, and garments carry a quiet charge. A knee-length coat in wool bouclé echoes

tactical outerwear in its weight and wrap. As always, there’s a kind of camouflage at play:

clothes that protect, conceal or declare, depending on how you choose to wear them.

Texture is paramount throughout. The yarns are sourced from Mongolia – yak, cashmere,

alpaca – selected for the way they feel against the skin. “We’re in that mid to high price

tier, and I think if someone’s paying close to £1,000 for a coat, it should feel like it,” he

says. Most people still discover the label through touch – on a rail at Dover Street Market,

in a boutique in Seoul or Tokyo – so the finish matters. If a sleeve doesn’t register as

something to be worn, kept, and remembered, the spell breaks. And increasingly, he’s not

interested in the one-off. At CSM, he says, there was pressure to go maximal. Now he’s

more interested in what people want to wear again and again: “I want a niche, but also

something practical and desirable.”

This collection delivers both. Its softness is purposeful, with a bite, and its symbolism

doesn’t need explanation. “It’s not an aggressive collection,” Ouyang says. “It’s subtle –

more about texture and atmosphere.”

Where can I find it? At H Lorenzo, Empty, Garden Shibuya, Baby’s All Right, Blend Market,

Labelhood, as well as Dover Street Market London and Paris.�

Photographer: Josie Hall at MMXX. Stylist and Consultant: Jack Collins. Casting: Najia Li

Saad at Huxley. Make-up: Porsche Poon at Total Management. Hair: Yoko Setoyama at

Dawes & Co. Production: MMXX. Model: Vinnie at Kate Moss Agency

Who is it? Oscar Ouyang is a Central Saint Martins graduate specialising in knitwear, and the
newest name on the BFC’s Newgen schedule
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Why do I want it? Texturally rich pieces inspired by Studio Ghibli films and the clothing real
people wear
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Where can I find it? At H Lorenzo, Empty, Garden Shibuya, Baby’s All Right, Blend Market,
Labelhood, as well as Dover Street Market London and Paris
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This Furby-esque little kitten – less than a year old – has already spawned a whole

array of associated clothing and accessories at Valentino, from hoodies to

jewellery and sneakers

JULY 18, 2025
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Valentino isn’t really known for cats: watch The Last Emperor, the documentary charting

the final collection created by founder and namesake Valentino Garavani, and see his

private jet-travelling cortège of five pug dogs – Milton, Molly, Margot, Maude, Monty –

steal the show. In the 1980s, he started a secondary line not only named after one – his

favourite, Oliver – but bearing a canine portrait woven into the label. Anyway, his

successor Alessandro Michele is evidently a cat person, as his debut Valentino collection

featured the Chat de la Maison – house cat, but a couture house cat at that, crafted into a

minaudière with Furby-esque, heavily lidded eyes. Reminiscent of the tchotchkes and

objets d’art that inspired Mr Valentino’s archival designs (although those were more likely

to be Viennese Secessionist furniture or Delft pottery), this Chat has already spawned a

whole array of associated Valentino accessories less than a year after its debut. The cat is

truly out of the bag.

Le Chat de la Maison minaudiere by Valentino.
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Discover the Dries Van Noten and Marc Jacobs graduate’s own label, which

masterfully fuses classic tailoring with avant-garde creativity. Here, the designer

dissects her Spring/Summer 2025 collection
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Meryll Rogge Spring/Summer 2025

Who is it? Meryll Rogge is a Belgian designer renowned for her eclectic style, which

masterfully fuses classic tailoring with avant-garde creativity. Drawing inspiration from

punk aesthetics, luxury, and vintage elements, Rogge fuses tradition with a contemporary

edge. Her fashion journey began at Antwerp’s Royal Academy of Fine Arts, followed by a

stint working alongside Dries Van Noten, where she honed her ability to create bold,

wearable collections that defy conventional boundaries. With her own label now

established, Rogge is celebrated for crafting thoughtful garments that convey personal

narratives while remaining accessible for everyday wear.�

Her latest collection is unique in its inspiration – Rogge designed it for her own wedding,

creating a collection not just for the bride, but for her whole family. “This was such an

intuitive way of designing ... it wasn’t about following the season or trends, just creating

what felt natural,” she reflects. Aside from personal inspiration, Rogge’s ethos emphasises

honouring craftsmanship; her use of upcycled materials and deadstock fabrics

underscores a commitment to sustainability. Each piece balances pragmatism and

imagination, deliberately constructed yet infused with sentiment.

Who is it? Meryll Rogge is a Belgian designer renowned for her eclectic style, which
masterfully fuses classic tailoring with avant-garde creativity
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Why do I want it? With symbolic details like patchwork denim and luxe satin, Rogge’s work
balances nostalgia and modernity

22

Where can I find it? Available on her website and at select retailers, including Ssense, Dover
Street Market and Net-A-Porter
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Autumn Winter 2025 Campaign

Photographer: Josie Hall @ MMXX
Stylist and Consultant: Jack Collins
Casting: Najia Li Saad @ Huxley
Makeup: Porsche Poon @ Total Management
Hair: Yoko Setoyama @ Dawes & Co.
Production: MMXX
Model: Vinnie @ Kate Moss Agency







Photographer: Jesse Glazzard
Stylist & Consultant: Jack Collins

Hair Stylist: Yoko Setoyama
Makeup Artist: Porsche Poon

Casting Director: Mollie Dendle
Models: Mohamed and Toby

Production: Cebe Studio
Studio Manager: Yibo Chen





S/S 2025  'E pluribus unum'

Photographer: Lorenzo Paino Fernandez 
Stylist: Nathan Klein
Casting: Finlay MacAulay
Make Up: Jewel Yue Yang
Hair: Jacob Kajrup
Production: Agence Saint Germain
Faces: Daniel Bethers/ Yeonggeul/ Tidiane





OSCAR OUYANG AUTUMN/WINTER 2024: ‘THIRD CULTURE KIDS’  

At the heart of Ouyang’s A/W 2024 collection, an ladder knit Union Jack vest, crafted by hand from 
fine mohair, splits and frays, appearing – at first sight – fractured, broken, undone.  

Inspired by the weather-beaten and faded flag seen hanging from the Hackney Road pub Ouyang 
passed each day enroute to his London studio, this evocative motif symbolizes not only the 
semblance of British identity but acts also as an observation of Britishness from the perspective of 
an ‘outsider’.  

Sparking a dialogue on cultural identity, diversity, and inclusivity, Oscar Ouyang’s A/W 2024 
collection is an open letter to all the ‘Third Culture Kids’, those whose nuanced sense of belonging 
leaves them citizens of both everywhere and nowhere, whose experiences and identities create a 
rich tapestry reflective of a modern Britain.  

Drawing inspiration from his own eclectic cultural background, Ouyang rebelliously blends East 
Asian animation with traditional British motifs, craft techniques with contemporary textures, and 
innovative designs.  

The Cornish mug pattern inspired stripe knit jumper and matching knit tie playfully reinterpret the 
iconic blue and white striped Cornishware design created at the dawn of the new century as an ode 
to coast’s skies and white crested waves, juxtaposing the pattern with lace knit shirt detailing and 
finished with loose ends that disassemble the sophistication of classic menswear.  

Elsewhere, Ouyang’s Jumping Sheep bomber reinterprets the iconic MA-1 jacket, in a knitted fleece 
camouflage; shirt sleeves are extended to knot around the waistband of tailored trousers as an ode to 
formal bowties; vintage flannel shirts and wool jumpers are transformed into crossbody bags, with 
extended sleeves repurposed as bag straps; all exemplifying not only Ouyang’s innovative approach 
to unexpected designs that challenge conventional norms, but also the designer’s ongoing 
commitment to upcycling and sustainability. 

Styling - Garth Allday Spencer/ Photographer - Laura Zepp/ Photographer Assistant - Luke Regan / 
Casting Director - Shaun Beyen / Production - Rachel Xie / Hair - Takumi Horiwaki / Makeup - 
Adam De Cruz / Set Design - Filippo Cocca / Oscar Ouyang team - Chanté Hill, Charlie Zhou, Yuze 
Li

Autumn/ Winter 2024

'Third Culture Kids'





We greatly appreciate your time for going through our proposal, and hoping for 
the potential collaboration. 

Please note that Oscar Ouyang Studio and Eastern2.Ltd owns 100% of the design 
in this proposal and any unauthorized usage of the design elements without 
preagreed condition will be considered as plagiarism. Oscar Ouyang Studio and 
Eastern2.Ltd remain the right to take legal action.


